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April 1, 2026

Sundar Pichai, CEO

Google LLC

1600 Amphitheatre Parkway
Mountain View, CA 94043

Neal Mohan, CEO

Google LLC, D/B/A YouTube
901 Cherry Ave

San Bruno, CA 94066

Re: Al-Generated Content for Kids
Mr. Pichai and Mr. Mohan:

We are writing to express serious concern about the proliferation of Al-generated videos on YouTube
and YouTube Kids. This “Al slop” harms children’s development by distorting their sense of reality,
overwhelming their learning processes, and hijacking their attention, thereby extending time online and
displacing offline activities necessary for their healthy development. These harms are particularly acute
for young children.

As a coalition of child development, consumer, and online safety advocates, we urge you to make
significant changes to the ways in which Al-generated content is displayed and distributed on YouTube
and YouTube Kids, including Shorts. These changes should include the following:

1. Clearly labeling all Al-generated content on YouTube.
. Prohibiting Al-generated content from being hosted on YouTube Kids.

3. Prohibiting child-directed videos (“Made for Kids”) that are Al-generated from being hosted on
the main YouTube platform.

4. Prohibiting algorithmic recommendations of Al-generated content to users under age 18.

5. Implementing a toggle switch in parental controls so that parents can turn off Al-generated
content even if children search for it. This switch should be off by default.

6. Halting all investment in the creation of Al-generated videos for children.

YouTube and Youtube Kids reach millions of minors daily, ranging from infants to teenagers.! The most
likely viewers of YouTube and YouTube Kids are those from families with low ational attainment
and low socioeconomic status, indicating that these populations may be the most deeply impacted by
YouTube’s practices. The most popular content is child-directed — 4 out of 5 of the top videos on
YouTube (each with view counts in the billions) are aimed at kids and families.

! 85% of children under 12 use YouTube daily. Almost three-quarters of families with children under 6 use YouTube or YouTube kids daily;
teens similarly use YouTube, with around 70% using it daily.
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https://journals.sagepub.com/doi/pdf/10.1089/cyber.2021.0235
https://journals.sagepub.com/doi/pdf/10.1089/cyber.2021.0235
https://www.globalmediainsight.com/blog/youtube-users-statistics/#Top_10_Youtube_Channels_Made_for_Kids_As_of_February_2026
https://www.globalmediainsight.com/blog/youtube-users-statistics/#Top_10_Youtube_Channels_Made_for_Kids_As_of_February_2026
https://www.pewresearch.org/internet/2025/10/08/how-parents-manage-screen-time-for-kids/
https://fairplayforkids.org/pf/reduce-reframe-early-childhood-screen-time/
https://www.pewresearch.org/internet/fact-sheet/teens-and-social-media-fact-sheet/
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A significant portion of YouTube and YouTube Kids videos incorporate Al-generated content, such as
visuals, audio, and narratives. Despite promises to keep kids safe, the proliferation of Al slop content
demonstrates once again that YouTube prioritizes profit over the well-being of its most vulnerable users.
In fact, multiple content creators brag about earning millions off of plotless, mesmerizing Al content for
young children, and the top-watched Al slop channels targeting kids have earned over $4.25 million in
revenue annually so far.

Even children who do not seek out Al slop may be exposed to it. YouTube’s algorithm consistently
recommends these videos to kids on YouTube and YouTube Kids, making it impossible for them to
avoid. A recent investigation by The New York Times found that after watching popular preschool shows
like Cocomelon on YouTube, 40% of the recommended videos that followed contained Al-generated
content. Kids of all ages are impacted — about 21% of all new users’ recommended Shorts contained Al
slop. A 2023 BBC investigation found that false science information from Al videos on YouTube were
being recommended to older kids as “educational.” And even after “Elsagate” in 2017, young people are
still targeted with disturbing or inappropriate videos, including those that feature their favorite characters
or animals engaging in sexual or violent activities. A 2025 WIRED investigation found that channels

with names similar to “Cute Cat” were rife with videos of Al-generated cats being brutally tortured.?

The potential consequences of forcing Al content on children are varied, and there is much we don’t
know about the consequences of Al content for children. Regardless, it has proliferated rapidly without
any research or regulation. YouTube is participating in this uncontrolled experiment by pushing
Al-generated content without research demonstrating its benefits and without acknowledging the child
development principles that tell us it’s likely mostly harmful. And what research does exist, along with
what we know about child development, suggest that these Al videos are already having profound
impacts on children right now.

Al content can impact children’s understanding of fact versus fiction. Even adults only have a 50-50
shot at correctly identifying when something is created by Al; in another study, linguistics experts were
wrong about Al 62% of the time. What’s more, when we are repeatedly exposed to Al claims or
imagery, we are more likely to think they’re real, even when we are told explicitly that they’re fake.
Children’s understanding of reality is exponentially impacted by Al exposure. Young children are
naturally trusting and are likely to believe the things they see at face value. In early childhood, children’s
brains are being wired for the first time. This means that, as development psychologist McCall Booth
told The Times, children repeatedly exposed to Al slop “may have a harder time in the future identifying
fake content because their mental schema had already adapted to include improbable, but aesthetically
realistic character actions.” Even as children age and become more discerning, they are still developing
their critical thinking skills into adulthood, making consistent Al identification nearly impossible.

2 Many of these channels, though not labeled Made for Kids, were intentionally directed at children. From Wired, “The metadata for several
channels revealed some videos have been tagged with keywords such as #funnycat, #familyfun, and #disneyanimatedmovies. Others
featuring polar bears and reindeer infected with parasites are tagged with terms like #animalrescue, suggesting an attempt to appear
alongside more educational content.”
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https://www.youtube.com/howyoutubeworks/kids-and-teens/
https://www.bloomberg.com/news/articles/2025-12-03/ai-slop-youtube-videos-for-kids-pretend-to-be-educational?embedded-checkout=true
https://www.kapwing.com/blog/ai-slop-report-the-global-rise-of-low-quality-ai-videos/
https://www.kapwing.com/blog/ai-slop-report-the-global-rise-of-low-quality-ai-videos/
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.kapwing.com/blog/ai-slop-report-the-global-rise-of-low-quality-ai-videos/
https://www.kapwing.com/blog/ai-slop-report-the-global-rise-of-low-quality-ai-videos/
https://www.youtube.com/watch?v=ojjn9T_fuUw
https://www.theguardian.com/technology/2017/nov/10/youtube-disturbing-kids-videos-dark-peppa-pig-children
https://www.wired.com/story/dozens-of-youtube-channels-are-showing-ai-generated-cartoon-gore-and-fetish-content/?ref=typebarmagazine.com
https://cacm.acm.org/research/as-good-as-a-coin-toss-human-detection-of-ai-generated-content/#:~:text=and%20Machine%20Learning-,As%20Good%20as%20a%20Coin%20Toss:%20Human%20Detection%20of%20AI,More%20options
https://cacm.acm.org/research/as-good-as-a-coin-toss-human-detection-of-ai-generated-content/#:~:text=and%20Machine%20Learning-,As%20Good%20as%20a%20Coin%20Toss:%20Human%20Detection%20of%20AI,More%20options
https://doi.org/10.1016/j.rmal.2023.100068
https://phys.org/news/2025-02-exposure-deepfakes-international.html?ref=kapwing.com
https://sciety.org/articles/activity/10.1038/s44271-025-00381-9
https://pmc.ncbi.nlm.nih.gov/articles/PMC3049091/#:~:text=Abstract,informants%20from%20the%20same%20culture.
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.wired.com/story/dozens-of-youtube-channels-are-showing-ai-generated-cartoon-gore-and-fetish-content/?ref=typebarmagazine.com
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In addition to distorting their sense of reality, watching Al-generated content can negatively impact
children’s cognitive development. With Al slop, kids’ brains will naturally try to decipher the truth or
meaning behind the content. But due to the nonsensical nature of this content, it can actually overwhelm
their brains or cause cognitive overload, complicating how children process information and displacing
time and space for them to learn things they actually need to learn. What’s more, many Al videos are
labeled as educational, though studies have shown that only about 5% of YouTube videos labeled as
educational actually contain high-quality educational content. Even when families do select thoughtfully
produced, human-created content that may be genuinely educational, Al content is just a few
recommendations away.

Al-generated videos also displace necessary activities that aid children in their development across all
domains. So much of the content (Al or not) on YouTube and YouTube Kids is designed to hijack
children’s time and attention. The more a video can mesmerize a child, the longer they will watch.
Creators know that a fast pace, bright colors, kid-friendly voices, and clickbait titles work to grab the
attention of young viewers. Some YouTube videos play 10+ hour livestreams containing zombifying
animations, designed for parents to be able to plop even infants in front of to keep them entranced.
While no content designed to hijack children’s attention is acceptable, Al is unique because it can be
generated in mass quantities very quickly and therefore can override the algorithmic recommendations
so that such videos are more easily accessed by viewers. The fact that so many of these videos are
bizarre, plotless, or disturbing provides evidence that creators are seeking to hijack attention, not
entertain or educate.

When these videos glue children to a screen, children are deprived of the play, sleep, and social
interactions that they need for social, emotional, cognitive, language, and physical development. The
potential harms go beyond developmental delays — increased screen time is associated with increased
frequencies of tantrums, sensory-processing issues, and sedentary behavior. Excessive screen use can
also negatively impact behavior and mental health, as well as cognitive skills like problem-solving and
impulse control.

Currently, YouTube requires its creators to voluntarily label “altered and synthetic content.” So far, this
system has failed to hold creators accountable and prevent unsafe content from getting to kids. The

definition of “‘altered and synthetic content” is extremely limited, meaning that creators are not required
to disclose most Al-generated content. A bizarre video where animals dive into pools would not need a

disclosure, nor would an “educational” video where animated children brush their teeth with
toothbrushes made of teeth. It’s no surprise then that those disclosures appear infrequently. The New
York Times reported that the “altered and synthetic content” label was rarely used. In Fairplay’s
investigation, even if a video has “Al’” in its title, it is unlikely to be labeled “altered and synthetic.”
What’s more, no such label exists on YouTube Kids, even though Al-generated videos are clearly on the
platform. If videos are labeled on the main YouTube platform, the “altered and synthetic content” labels
are only visible if viewers open and scroll through the videos’ lengthy descriptions. The phrase “altered
and synthetic content” is also unlikely to be understood by the preliterate children who are targets for
much of this Al slop and aren’t even able to read the disclosures.
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https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.commonsensemedia.org/sites/default/files/research/report/2020_youngkidsyoutube-report_final-release_forweb_1.pdf
https://docs.google.com/document/d/1IvZYV-ewyZByqkPApvkU1LxDh8Oed0x6/edit?usp=sharing&ouid=101620788433926270238&rtpof=true&sd=true
https://docs.google.com/document/d/1IvZYV-ewyZByqkPApvkU1LxDh8Oed0x6/edit?usp=sharing&ouid=101620788433926270238&rtpof=true&sd=true
https://www.bloomberg.com/news/articles/2025-12-03/ai-slop-youtube-videos-for-kids-pretend-to-be-educational?embedded-checkout=true
https://www.youtube.com/watch?v=RZV4oXuTZlA
https://www.newyorker.com/magazine/2024/06/17/cocomelon-children-television-youtube-netflix
https://www.bloomberg.com/news/articles/2025-12-03/ai-slop-youtube-videos-for-kids-pretend-to-be-educational?embedded-checkout=true
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://jamanetwork.com/journals/jamapediatrics/fullarticle/2799042
https://jamanetwork.com/journals/jamapediatrics/article-abstract/2813443
https://www.cdc.gov/pcd/issues/2025/24_0537.htm
https://fairplayforkids.org/wp-content/uploads/2022/11/EngagementPetition.pdf
https://support.google.com/youtube/answer/14328491?hl=en#examples_as
https://www.youtube.com/shorts/ZxN98bXNNLY
https://www.youtube.com/watch?v=YOmgNd6VTq8&list=RDYOmgNd6VTq8&start_radio=1
https://www.youtube.com/watch?v=YOmgNd6VTq8&list=RDYOmgNd6VTq8&start_radio=1
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.nytimes.com/2026/02/26/us/ai-videos-children-youtube.html
https://www.youtube.com/watch?v=YcB0cpf42Wc
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We offer this description of Google’s current policies and practices to demonstrate how insufficient the
company’s response has been so far to the proliferation of Al content targeting children. But we must be
clear: disclosures for children are not enough. Google should take the steps outlined above to ensure
these videos do not reach children in the first place, rather than relying on young children to fend for
themselves or their parents to play whack-a-mole.

We know that Google has the capability to delete dangerous videos at volume; during the Elsagate
controversy, Google deleted 150,000 videos and suspended 270 accounts. Google_already has the
technology to detect Al in many forms, but despite teasing plans to stop monetizing Al slop on
YouTube, it has not done so with the hundreds of channels with millions of followers that only show Al
slop. To make matters worse, Google is actively investing in Al studios like Animaj that produce Al
videos for young children, including babies and toddlers who should not have any screen time at all.

Google’s current Al policies and practices are potentially harming millions of developing children. Right
now, the burden unjustly falls on the shoulders of parents and caregivers. Even the most involved adult
would have difficulty detecting Al videos and ensuring children didn’t watch them. And all children
deserve to be protected from Al slop, regardless of whether an adult is watching with them. If Google
wants to continue marketing YouTube and YouTube Kids to children, it is the company’s responsibility
to ensure that its platforms are safe and developmentally appropriate. Given the absence of evidence that
Al slop is safe for children and the potential for these videos to mesmerize and harm kids, Google must
take swift action to protect children on its platforms.

Sincerely,

Fairplay
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https://www.forbes.com/sites/danidiplacido/2017/11/28/youtubes-elsagate-illuminates-the-unintended-horrors-of-the-digital-age/
https://www.forbes.com/sites/danidiplacido/2017/11/28/youtubes-elsagate-illuminates-the-unintended-horrors-of-the-digital-age/
https://blog.youtube/news-and-events/responsible-ai-tools/
https://blog.youtube/news-and-events/responsible-ai-tools/
https://techcrunch.com/2025/07/09/youtube-prepares-crackdown-on-mass-produced-and-repetitive-videos-as-concern-over-ai-slop-grows/?ref=typebarmagazine.com
https://www.theguardian.com/technology/2025/dec/27/more-than-20-of-videos-shown-to-new-youtube-users-are-ai-slop-study-finds#:~:text=2%20months%20old-,More%20than%2020%25%20of%20videos%20shown%20to%20new%20YouTube%20users,:%20decontextualised%2C%20addictive%20and%20international.
https://www.bloomberg.com/news/articles/2026-03-11/google-backs-animaj-studio-using-ai-to-make-content-for-kids-on-youtube?embedded-checkout=true
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Becca Schmill Foundation

Berkeley Media Studies Group

Better Screen Time

Bronstein Family Foundation

Buckets Over Bullying

Canadian Centre for Child Protection Inc.
Canadian Children's Literacy Foundation
Center for Digital Democracy

Center for Responsible Technology
Chasing Hope Foundation

Child Online Africa

Children & Nature Network

Children First Canada

Children's Advocacy Centers of North Dakota
Children's Advocacy Institute

Children's Justice International

Civic Shout

Clinical Social Work Association
Coalition Against Trafficking in Women
Coalition for Healthy School Food

Community Campaign against Human Trafficking
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Consumer Federation of America

Consumer Federation of California

The Dais at Toronto Metropolitan University

Dance Awareness: No Child Exploited(DA:NCE)

David’s Legacy Foundation

Defending the Early Years

Depression and Bipolar Support Alliance (DBSA)

Design It For Us

Devin J Norring Foundation

Digital Childhood Alliance

Digital Health and Education Network- Kenya (DHEN-K)
Early Childhood Work Group at Screen Time Action Network of Fairplay
Eating Disorders Coalition for Research, Policy & Action
eClarity LLC

EdTech Law Center PLLC

Educate and Empower Kids

Emmy’s Champions

Enough Abuse

Enough Is Enough

Enrichment Center Ethiopia (ECE)

Erik's Cause
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Father-Con

Fight to End Exploitation
Forgiven Much Ministries
Four Norms

Free NOLA, Inc.

Global Alliance for Inspiring Non-tech Infant Nurturing and Growth (GAINING)

Global Hope 365

Grace McComas Memorial

Graham Boeckh Foundation

Health Professionals for Safer Screens
Healthier-Tech

Healthy Screen Habits

Hickey Family Foundation

Horizon School Division No. 205
HumanTraffickingAbolitionists
Insight Counseling Group

Institute for Families & Technology
Interfaith Center on Corporate Responsibility (ICCR)
Less Than 3 Foundation

Let's Grow Brain PO.W.E.R.!

Lynn's Warriors
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Matthew E. Minor Awareness Foundation
Media Protect: Healthy Childhood in the Digital Age
Mentari
Mothers Against Media Addiction (MAMA)
Mulberry Waldorf School
National Alliance to Advance Adolescent Health
National Black Child Development Institute (NBCDI)
National Center on Sexual Exploitation (NCOSE)
NC Stop Human Trafficking
New Englanders Against Sexual Exploitation (NEASE) - RI Chapter
Moms for Ethical Al
OR Unplugged
Outdoor Play Canada
PA Unplugged
Pacific NW Screen Time Action Network
Paradigm Shift Training and Consulting
Parents Who Fight
ParentsSOS
Pasadena Waldorf School
Paving the Way Foundation Inc.
Phone-Free Schools Movement Canada
Fairplay
89 South Street, Suite 600-G
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fairplayforkids.org



u fairplay

childhood beyvond brands

Phone-Free Schools Movement US

Porn Free Colorado

Project LookUp

Project STAND

Psychotherapy Action Network

Public Citizen

Raising Awareness About Digital Dangers (RAADD)
Reconnect Malden

Reconnect Webinars

Reflection Ministries

Reflective Spaces Ministry, Corp

Safe Exit Initiative

SAVE (Suicide Awareness Voices of Education)
Scrolling 2 Death

Share Save Spend

Shared Hope International

Sing for Me Music LLC

Smartphone Free Childhood US

Social Media Harms

Southwest Florida Coalition Against Human Trafficking

Spark & Stitch Institute
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Speaking of Social

State Universal Basic Education Board SUBEB Kano State Nigeria
The Stop Trafficking Project®

Street Grace, Inc

STSC

Student Data Privacy Project (SDPP)

Sudbury for Digital Balance

Talk More. Tech Less.

Tech Safe Solutions LLC

Turn the Tide Coalition

Turning Life On

Tyler Clementi Foundation

United Church of Christ Media Justice Ministry
Victims2Survivors- US

Virginia Unplugged

VSAK Institute

Waldorf Early Childhood Association of North America
Walker’s Mission

Waltons Trust

Wealth Management Ministries- Prevention Works Joint Task Force and Coalition

Yellowstone Human Trafficking Task Force
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Zoe Ministries of Delaware

Experts

S. Bryn Austin, ScD

Lisa Barthelemy, MD, Child Psychiatrist

Criscillia Benford, PhD, co-author, "Sensory Metrics of Neuromechanical Trust"

Gaia Bernstein, JD, LLM, JSD, Professor of Law at Seton Hall

University School of Law; author, Unwired: Gaining Control over Addictive Technologies

Faith Boninger, PhD, University of Colorado Boulder

McCall Booth, PhD, Postdoctoral Researcher, University of Wisconsin-Madison

Marie-Claude Bossiere, Child Psychiatrist; Member of le Collectif Surexposition Ecrans (CoSE) France
Peggy Cairns, President, Maryland Coalition Against Pornography

Tammy Caldwell, BEd, Lead Kindergarten Teacher

Angela J. Campbell, Professor Emeritus, Georgetown Law

Patricia Cantor, EdD, Professor Emerita of Education, Plymouth State University; co-author,
Screen-Aware Early Childhood: A Realistic Approach to Helping Young Children Thrive in a Digitally

Complex World

Kailan Carr, MEd., Co-chair Early Childhood Work Group at Fairplay's Screen Time Network; author
Screens Away, Time to Play

Hilarie Cash, PhD, Chief Clinical Officer at reSTART Life, PLLC
Catherine Vidal, Psychologist; Member of le Collectif Surexposition Ecrans (CoSE) France

Denise Champney, MS, CCC-SLP, creator of the Educational Technology Industrial Complex Timeline
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Esther Chase, Early Childhood Educator

Emily Cherkin, MEd, author, The Screentime Solution: A Judgment-Free Guide to Becoming a
Tech-Intentional Family

Joe Clement, author of Screen Schooled; advisor, Screen Time Action Network at Fairplay
Lisa Cline, Child Safety Advocate

Tracy Cutchlow, author of Zero to Five: 70 Essential Parenting Tips Based on Science
Annemarie de Villiers, EdD, EdS, BCCS, Affiliate AAP (SODBP)

Gloria DeGaetano, Founder/CEO Parent Coaching Institute; author, Parenting Well in a Media Age:
Keeping Our Kids Human

Lori Dorfman, DrPH, MPH, Adjunct Professor, School of Public Health, University of California-
Berkeley

Anne-Lise Ducanda, PhD, Screen Specialist, France

Simcha Einhorn, Administrative Coordinator at OR Unplugged

Melissa Elliott, Mayor of Henderson, NC

Jean Fahey, PhD, Parent Educator; author of Make Time for Reading and I'll Build You a Bookcase
Robert Flahive, MS Psychology, Credentialed K-12 Educator

Richard Freed, PhD, Psychologist; author of Better Than Real Life

Randy Freiman, MSED, Education Consultant; Educator; Union President

Julie Frumin, LMFT, Founder of Healthier-Tech

Anita Garbin, MD, Interdisciplinary Intervention Team, Brake, Germany

Megan Gath, PhD, Senior Lecturer in Developmental Psychology, University of Canterbury; author,

"Digital media in early childhood: Risk factors for online harm and psychosocial correlates" and
"Trajectories of screen exposure from infancy to age 8 and early school age developmental outcomes"

Holly Groh, MD
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Jonathan Haidt, Professor of Ethical Leadership at NYU-Stern; author of The Anxious Generation
Christine Harrison, LMFT

Kathy Hirsh-Pasek, PhD, Professor at Temple University; author, Einstein Never Used Flashcards
Melinda Holohan, MA, CFLE, Faculty Specialist, Family Science and Human Development, Western
Michigan University; co-author Screen-Aware Early Childhood: A Realistic Approach to Helping Young
Children Thrive in a Digitally Complex World

Natalie Houston, LPC, Clinical Mental Health Counselor; Co-Lead BLPS Parents for Intentional
Technology

Christine Hughes, PhD, IMH-E®, Executive Director of the Florida Association for Infant Mental
Health

John Hutton, MD, MS, FAAP

Meg Leta Jones, PhD, JD, Professor of Tech Policy, Georgetown University

Isaac Kahiri, A Tired Company OU; GAINING member, Kenya

Katherine King, MA, Early Childhood Director

Sarah Kingham, Founder Readit2; Advocate for screen reduction in the 0-5s

Adelaide Delali Klutse, MS, CFLE, Doctoral Candidate, The Pennsylvania State University
Alfie Kohn, author, Unconditional Parenting

Catherine Kreibich, Teacher

Debbie Kruenegel-Farr, PhD, Owner of Flourishing Families; author of E.N.R.I.C.H. Your Relationship
With Your Child

Velma LaPoint, PhD, Professor of Human Development (Child), Howard University
Caroline Lesaint, Early Childhood Educator; Member of le Collectif Surexposition Ecrans (CoSE)
Susan Linn, EdD, author, Who's Raising the Kids: Big Tech, Big Business, and the Lives of Children

Erin Loechner, Author, The Opt-Out Family: How to Give Your Kids What Technology Can't
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Abigail Loh, MBBS, MRCPsych, Consultant Psychiatrist, KK Hospital Singapore

Melissa Lucius, Member of Early Childhood Workgroup at Fairplay's Screen Time Action Network;
Concerned parent

Robert MacDougall, Professor of Communication and Media Studies, Curry College; author, Drugs &
Media: New Perspectives on Communication, Consumption, and Consciousness and Communication

and Control: Tools, Systems, and New Dimensions

Jenifer Joy Madden, co-founder GAINING (Global Alliance for Inspiring Non-tech Infant Nurturing
and Growth); author, How to Be a Durable Human

Miguel Martinez, Special Education Teacher

Nihad Matar, Principal, Master Minds Preschool

Miriam McCaleb, PdD, Research Fellow in Public Health, University of Canterbury, New Zealand,
Chris McKenna, Founder and CEO, Protect Young Eyes; author, 5 Habits of The Tech-Ready Home
Mandy McLean, PhD, Independent Al & Education Researcher

Michael McLeod, MA, CCC-SLP, TSD

Robert Meeder, MD, Pediatrician; Co-founder Canadian Early Relational Health Network

Rafaela da Silva Melo, PhD

Alex Molnar, Research Professor and Director National Education Policy Center, University of
Colorado Boulder

Tiffany Munzer, MD, University of Michigan

Dipesh Navsaria, MPH, MSLIS, MD, Professor of Pediatrics and Human Development & Family
Studies, University of Wisconsin—Madison

Jae O, End OSEAC Survivors Council, Lived Experience Expert, Consultant

Sharifa Oppenheimer, author With Stars in Their Eyes: Brain Science and your Child's Journey Toward
the Self
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Confidence Osein, Cybersafety Tech Educator, Internet Safe Kids Africa; author, "The #HypoChallenge:
Influencer Feuds, Algorithms, And The Rising Risks Of Viral Online Trends for Nigerian Children &
Young People"

Molly O’Shea, MD, FAAP, AAP Center of Excellence on Social Media and Youth Mental Health

Nizan Geslevich Packin, SJD, Professor of Law, Baruch College, CUNY

Martin Papazian, filmmaker of the forthcoming documentary "A War on Childhood;" Santa Barbara
County Firefighter/ Paramedic

Linda R. Peddie, DVM

Rae Pica, Early Childhood Education Consultant; author, What If Everybody Understood Child
Development? and Why Play?

Michelle Ponti, MD, FRCPC, FAAP, Paediatrician, Ontario, Canada; Chair, Digital Health Task Force
Canadian Paediatric Society

Jenny Radesky, MD, Associate Professor of Pediatrics, University of Michigan
Betty Ray, Chief Learning Officer, Pandora's Way Ltd
Lauren Read, MLIS

Jean Rogers, MSEd, CPE, Director, Fairplay's Screen Time Action Network; co-author Screen-Aware
Early Childhood: A Realistic Approach to Helping Young Children Thrive in a Digitally Complex World

Andreina Rosales, MS

Cris Rowan, BScBi, BScOT, SIPT, Creator of Reconnect Webinars; author of the book Virtual Child:
The terrifying truth about what technology is doing to children and blog "Moving to Learn"

Kinga Rutynowski, Administration & Systems Manager at Berkley Rose Waldorf School
Thomas Ryan, Advocate; Father of 3
Travis Saunders, PhD
Jody Scheer MD, Pediatrician; Co-founder, OR Unplugged
Joni Siani, MEd, Psychology/Communications; Lasalle University
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Myriah Sirrocco, PsyD, LP Clinical Child Psychologist

Tamara Sobel, JD, CSE, Media Literacy and Digital Wellness Subject Matter Expert, Digital Wellness
Columnist PsychologyToday’s "Healthy Minds and Bodies in the Digital Age"

Adriana U. Stacey, MD, Board-Certified Psychiatrist, Medical Advisor for ScreenStrong

Tessa Stuckey, Licensed Professional Counselor; author, For The Sake Of Our Youth: A Therapist's
Perspective On Raising Your Family In Today's Culture

Dana Suskind, MD, Founder and Co-Director of the University of Chicago's TMW Center for Early
Learning Public Health; author, Human Raised: Nurturing Connection, Curiosity, and Lifelong
Learning in the Age of Al

Cara Swit, PhD, Associate Professor of Child and Family Psychology

Jennifer Taylor, PhD Education; Pedagogical Director, Mulberry Waldorf School

Zephyr Teachout, Professor of Law, Fordham Law School

Nathan Thoma, PhD, Clinical Associate Professor of Psychology at Weill Cornell Medical College
Sherry Turkle, PhD, Professor of the Social Studies of Science, MIT; author, Alone Together: Why We
Expect More from Technology and Less from Each Other and Reclaiming Conversation: The Power of
Talk in a Digital Age

Greta Valverde, Psychologist

Daniel A. Weiner, Rabbi

Dawn Wible, Certified Digital Wellness Educator

Alison Yeung, MD, CCFP, BSc, Creator of "The Smartphone Effect;" Public Speaker
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